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; was that someone looking at you. Wearing
\? those hip dark glasses, Cherubic and comfortably
| “ fmilir Know this guy, it ased?
£ You probably did. And then you voted for him.
« _ That's not the way it happened for Nola Duncan. Not hard-

?ocKET Joom

" Iy, At 62, Duncan wasnt exactly your welkheeled poliiian. OB,
& _ sheknewhuwtuspeakhu‘nﬁududmkcanimmmuhe
é ¥ could snap you to attention, ke the English teacher she used to be-by-
\ thebook, She dida' know that n poliics, s by the pocketbook.
mnahammwbelﬂdaysbefmﬁudem.wmmmb&ndmd
Q trienﬂthmughherﬂnﬂmhn&mahupprmwmmthemlm
e City Council race, all that seemed to be left were a few hundred unstuffed envelopes
* 't her closest constituents.
v Thmthephouemngllwassumeyomggwwhowdhewfmmkemmtdw
\ Advertising=you know, the billboard company. Well, it looked like she was going to win,
hesud,andthmustwantadtoéomletoh:rmmpmsn.ﬁhethuughLOK.mmSure
) O She hadn't even been out soliciting donations or anything. This was pretty greal, especially
'~ since she fel strange asking people for money outright.
& And then she got to thinking. If they give her this money, what are they going 10
2y “THIS expect if she's elected? She asked he frends and advisers. So, what's going o
4 happen? Tt vias all pretty matteroffact. Nola, they said, they'll probably

IS OUR ONLY lobb you.
: “He had made amangements t0 come to my home 1 bring
ST TPl 2T T O Dyncan says ofthe unspeakable “i.” When the doorbell rang she rushed
SAYS, “WHEN ISSUES 10 answer, then just blurted out, I have been thinking about this, and |
don't want any part of it" So much for “it” The courier hadn't mentioned
TR TR TN VB a0 amount. He hadn't even mentioned his name, for that matter. °I just
2 ’ panicked,” Duncan says.
BN  OUR VIABILITY, WE Paricked? Abou a e bilboard mone? Duncan i’ redly
| ARE POLITICALLY know it, but she had just toestepped into one of the most politically
B . - charged and yet publicly prosaic industries in the country.
A : LY ITY Ty rosicside s from the it that ilhourds e, afterall st res
; Iy big signs. Some are pretty funny; some just dull. There are the climbing cows
A | with their message to “Eat More Chikin® and the St. Provo chick holding up her beer
s ] and her breasts.
Thepoimcalsxda.bowmrhasgmmﬁnmaugulammmmtlhﬂmaﬂbm
crushied the industry in some states, Not so in Utah, where outdoor advertising is not only
at the table, but choosing the menu as well, Ifit's dying, it's going in style.
Last year, the industry nationwide hit an historical high for outdoor expenditures—
A §53 billion, up 2 percent from the year befor. s hard to quantify that in terms of
- -.,;-"»J" | bl : R numbers of billboards, The Washingtor-based nonprofit group Scenic America esti-
R 3 R ! mates tht there are some 500,000 billoards on major highways, ncreasing o &
iy 4 yeag. Qnly five states now prohibit billboards; four
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well, it has only about 2,000 billboards in its
Reagan isn't the only outdoor sign company in Utah.
fy one that matters—at least 10 law-

That's true, but it may be the on
makers. None of the other Si¥ compani
presence of Reagan. Since 1993, Reagan Ouid
od $235.441 in contributions 10 Jegislators and stal®
Demograt and Republican. The penvasive joke is
come cheap and pay off handsomely.

“We don't pay anybody off,” says Dewey Reagan. “We do make politi
cal donations, and for that, I befi industry has the ability to obtait
an audience with ¢ officials. You don't gain influence by
contributions, but you mey have affected officials who listen 10 you

your political probleans-
And boy, do they fisten. In 1996, Rep. Marty Step

a bill to allow sign companies 10 replace
spot after the widening of nterstate 15. The issue was
qmendment in the 2002 session by House majority leader Kevin Garn.

. Garn serves undet Stcphens, who is nOW Speaker of the House. Last

year, Reagan Outdoot Advertising contributed §5,000 to Stephens’ &

clection commitiee.
Sen. Al Mansell. now president of the Senate, fistened in 1997, when
i would leave illegal signs in place and make it dif-
-5 10 remove them without compensating the
is that cities and towns really don't have the
mpensate the billboard companies.

inventory. And don't forget,

oor Advertising has report:
political parties, both
that Utah legislators

about

nens, ReFarr West.
signs in the same

ammwﬁmmmmmemm
Gam‘smm&ncmmmoompani&imbypasshuigmmuircmems
umlw&iemesignsnunheor"winallocsﬁm
“&rdfortsmwmatnitirl-signplantsusmeyuisltodw.’says
m. “The industry is still very much in demand. .. There's  tremen-
Mmmhllladmmwtbnlmloye&mswmety
becomes more of & spectator group.”
The‘ll!msaremunlinsonthﬂ.parﬂvhemsemmwoor
Advertising ii relatively small, family owned and not diversified like
someothcr b:ubnardmmpam “This is our only business.” Reagan
5ays. 'When maﬁmhalmwnwviabiﬁmmmpaﬁﬁuﬂy

nmnm@mmﬂmmmmmma' i
m@m}&ﬂcm_ﬁ@amﬂmiﬂﬂmmmﬁ?m
working for an outdoor display company just the et
L mpany just across the street from
It wasn't supposed 10 be his car His father unwittingly
?Mﬁmﬁamﬂhf;ﬂﬂmmwmmrx
mmm.mwmmmmmm

 Uniesiy o study medicine, We, i Gid ke Bil long

1o discover he dida't want to be a doctor, One day, his father called and :.

mentioned that Weber State College was a pre

“Hed go 10 school n the moring,and bild

revisited through get along

g

Bill Reagan Wwas 54 e
: door 3 J ‘chwm

Hatch, B ;
media holdings. I¢ acing S
decided to give UP billb ng just

Jong legal battle
ultimately won & dispute

value of the buyoul
Nonctheless, Reagan had
already attained control of the
Utah market. i
And he was soon on te
map of lobbyists in the SIAE: B
trying to control the market |\
through the law. Dewey .
Reagan, however, thinks pec- = i
ple misunderstand Reagan
Outdoor Advertising's I¢g 1 -
endary enthusiasm for politics. | A I
Reagan Outdoor Advertising | FE A
also gives thousands of dollars "xl 5 ‘*?\?‘7
{0 charity every year. e
“There's 2 misconception
about the amount of influence that
Reagan Outdoor Advertising pos-
sesses in that, when we get involved
politically, it's on issues that threaten
{he viability of the business—it's not to try
{0 create & competitive advantage,” he says.
Staying alive. That's what its all about.
Doug Snarr had never thought of the business that
Way. He’cf always thought of it a litle like art,
.-Mmﬂu'&ﬂmd‘?ﬁs.itwass:m not
Reagan, who was known 15 the Billboard
mmm A fam boy from daho
als, e s paing s or 2
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. i¢wasthe money thathad been kg
'”mmwmcmmmﬂm;
|
; -ﬂ},ssum‘l'hemisinﬂbﬂl'

7,000 miles of federal highwayg,
i v of signs”
oy et vas 1001 O ‘
".ﬂ“.ofﬂ;;r:m he'dnmwsacnfmemurﬂ;:m
g e hve 10 handon B pusies g, Tt Vo g
out o i i wuldbellmhiﬂlwhenhemdhcmm-_

oredi i :
e Ty

not qui 3
S . 1 goed areas. Ifs more up fo ocal
o gnsin commercill : o kA
dmiimmmmdwmﬂmmmfm% |
:Toncy Nww&emmmﬂmqudmmmmmam_
conundrum rght here” o
things that males politi
ﬂlpmplajfposdbk. L)
And one of the things
thitwillmpanrsigu..-.
from coming down.
Twould lleto
have enotgh capacity 0.
e able to accommodite
all advertisers at any
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enough enough? The hopeully faceious Billoard Liberaion Front “States
copbaticl and foral e erein a0 Advese 0 Bxist. o Bsis 0
Aﬂmﬁs&&nﬂﬁmﬂgmﬂism&ingshuﬂufapemnﬂmﬂﬁnpﬂuhﬂi- 1
board for each citizen.” !
Wheubi]lbmrdoompaniesscreamabomfrmntemist.cﬁﬁcwma-f
lack offeedom {0 choose what they see. Someone’s always treading on some-
one else's territory. I.il
But the bilboard companies are  lot more focused than most of their
deuctrs. i, thge apolal, ven s they manipuate the ol
mchinﬂ.lfmonofmemmeyﬁmmkbﬁuhﬁmsmlhah. i’s only because
e e of e . Resgan utdoosAderisng s gven by
1 Denrc on it s el o Democnc s+
Just ik Noa Duncan, candidtesare ahvaysbeing coured. To whatend!
You might remember o hapless Salt Lake County candidates who tied
T anisue. One was Karen Crompton and the cher Mike
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Dewey flm far right, Bqth Reberg and Crompton lost. And requests for
says he's 2 private perspn PV sign locations increased dramatically after the elec-

who won't stand fora o
mw photo. But Former Commissioner Brent Overson had it right.
appareatly, he's no foo He once said that every time billboards become an elec-

e fo party wit tion issue, the pro-billboard candidates win.

Take the case o i
oresstran Merrill Cook Hardman was a Salt I[.a::I:TI!I Ha’dmi“- rm'l:nm:&
and B Oron i 1038, ity councilman who took a

hard stance against billboards. His opponent, a youn
BilReagan and Canill activist named Deeda Seed, hadn't taken a standg.
Cook are t lef, Maybe she didn't see it as an issue. At any rate, Reagan
Outdoor Advertising put money in her campaign to
help defeat Hardman.

*If you take a stand against them on 4 zoning issue,
you just know that you're giving your opponent a chunk
of change and what do you get in refurn? Zero,” says a
longtime political insider who asked for cover against
Reagan Outdoor Advertising's wrath. “No one goes oul
and votes for an antibillboard candidate.”

That's the irony of it all. If the public cares, it does
s0 fleetingly. There are bsually more compelling rez-
sons than billboard proliferation to yote for or against &
candidate.

I1's just hard to figure how deeply the public cares
about this issue. There are plenty of dueling polls that
show, well, exactly what their proponents want (hem
{0, Reagan’s 1993 Dan Jones poll discovered that most
people are indifferent fo the number of signs out there,
but actually like billboard advertising. On the other
hand. a 1997 Salt Lake Tribune poll showed 57 percent
of residents wanting more billboard restriction, Well,

which is it!

Mayben‘mmmnmmhﬂ,mk:m‘tm oy ach IIII
| ofthepopeny Moreoten. [T}

ine ife without billboards.
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den shutdn or the Thoreauian misanthrope. We speak,
of course of the billboard. Along with its lesser cousins,
advertising posters and bullet outdoor graphics, the bill-
board is ubiguitous and inescapable 1o anyone who
moves through our world. Everyone knows the bill-
board; the billboard is in everyone's mind.

But the billboard companies aren't taking anything
for granted. Besides stoking the coffers of friendly can-
didates, they have a few other tactics. I{'s a given these
days that cities are the spoilers in the mix.
Municipalities like Salt Lake City tend io have very
restrictive sign ordinances. When one comes down, it
doesn't go back up.

So, when a sign company sees a marketing possibil-
iy, it jumps. “The strategy is 1o go in and open it up,"
says one source familiar with the market. “Then, they
load up in a place, get as many signs in as possible until
someone comes in and shuts them down.” By then, the
billboard companies have secured grand-fathering leas-
¢s which allow their signs to stay up.

Real estate is 4 big part of the game plan, oo, Most
outdoor signs start out on leased property. Someone
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Dewey Reagan looks at his efforts as good business.
“I1's beneficial 1o business owners and the general pub-
fio. he says. “People use billboards to find and adver-
tise goods and services.”

So where will all of this lead? LB is long dead, and
that “dying industry” he targeted seems to be hanging
right in there. By day, you can almost hear the death rat-
tle, By night, the industry’s just as strong and hungry as
EVer

Reagan talks about holding the line, keeping what

Reagan Outdoor Advertising has in inventory. But he
also sees a future of promise, It was beamed into homes
around the world a few weeks ago. Just look at Salt
Lake, the Olympic city, from the freeway. Spectacular.
Impressive, Different. Olympic athletes draped over the
tallest buildings, skating, luging like giants in & fantastic
Greek myth:

“That's computergenerated vinyl," says Reagan.
“On buildings and walls, they will become the advertis-
ing displays of the future,”

And you thought billboards blared their messages.
This will take billboards to new heights. It has in many

owns & spot or corner where the sign company wants o cities, Literally, BW

put 4 billboard. They secure
a lease for several years, but
also add @ clause that gives
them an option to buy if the
property goes up for sale.
Then, if the landowner
wants to sell 10 a developer
during the period of the
lease, the billboard compa-
ny actually contros the fute

ways avoid teleison, computersand radio”writes the  then can secure a pe

Bilboard Liberaion Fron. “You are n compelled 10l
1 subsrie 1o newspapers, Youcan sic




